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2018 Insights West survey

https://insightswest.com/news/firefighters-and-nurses-top-list-of-canadas-respected-professionals/


Health as an Effective Message
• Lessons from climate change research:

• 342 US parents questioned about their greatest 
concerns re: global environmental issues

• 3 different forms of environmental concern:
• Biospheric (concern for nature, eg. marine life)
• Social-altruistic (concern for other people, eg. my kids)
• Egoistic (concern for oneself, eg. my lifestyle)

• Social-altruistic and Egoistic people weren’t swayed 
by polar bears and coral reefs

• Focusing on personal and family health impacts in 
public policy messaging = more motivating to change 
behaviour

Credit: wwf.org.uk

Global Environmental Change. 2018;48:158-167

https://www.wwf.org.uk/updates/11-facts-you-didnt-know-about-polar-bears
https://www.sciencedirect.com/science/article/abs/pii/S0959378017305228#abs0005


How to Maximize Your Message

• Be the change (or pretend)
– Apple and bike helmet study

• Physicians who demonstrate 
healthy behaviours 
themselves increase rates of 
prevention counselling and 
effectiveness

Arch Fam Med. 2000 Mar;9(3):287-90
Teach Learn Med. 2006 Summer;18(3):215-21

https://www.ncbi.nlm.nih.gov/pubmed/10728118
https://www.ncbi.nlm.nih.gov/pubmed/16776608


How to Maximize Your Message

• Think about your audience
• General public responds better 

to “gain-framed”, positive 
messages for preventative 
behaviour

• Health experts prefer “loss-
based”, fear-based, negative 
messages

Nutr Rev. 2015 Jan;73(1):4-11

https://www.ncbi.nlm.nih.gov/pubmed/26024053


How to Maximize Your Message

• Interdisciplinary collaboration





CAPE community engagement



Nature Walks & Talks



First Day Hikes



Lunar New Year Hike




